
  

Social media policy for staff, volunteers and partners 
 
St Faiths Church and The Pallant Centre recognise the benefits and opportunities that social 

media can bring. As such we collectively adopt all forms of social media as an effective 

marketing and communication tool. 

 
Definition 
Social media is defined as a method of electronic communication across a number of portals 
and applications and accessed online. The list of accessible portals and applications continues 
to grow, as such we conclude a reference is made to current forms of social media but is not 
exhaustive. Current examples would include facebook, instagram, twitter, blogs and video 
and image sharing.  
 
Risk 
Given that these methods are largely self-regulating and accessed by an unknown audience, 
there is a risk that, either directly or indirectly, content may offend/harm/incite or 
misrepresent the ‘brand’ or banner under which it falls.  
 

This policy works to minimise those risks and encourage the spiritual and bodily wellbeing of 

all who access its services.  St Faiths and The Pallant Centre encourage the use of social media 

in a responsible way that underpins Christian values.  

 
Who? 

This policy relates to all staff, volunteers and partners who make direct or indirect reference 

to St Faiths Church and those who use its buildings, services and facilities. For the purpose of 

this policy they are collectively referred to as ‘participants’. 

 
Principles 

 ‘Participants’ should comment within their own area of demonstrable knowledge or 

expertise.  

 ‘Participants’ should never represent themselves or St Faiths Church and The Pallant 

Centre in a way that is misleading by act, belief or deed.   

 Shared information must be able to stand up to scrutiny and challenge. 

 ‘participants’ must not disclose intellectual, confidential or sensitive information. 

 If ‘participants’ are unsure about a ‘post’, the instinct should be to withdraw the post 

or withhold until such scrutiny testing has been carried out. 

 All forms of social media must be overseen by a ‘gatekeeper’ who is responsible for 

ensuring these standards are met and that each account is administered in 

accordance with these principals.  

 



  

 If ‘participants’ use of social media is considered to be derogatory, discriminatory, 

bullying, threatening, defamatory, offensive, pornographic, intimidating, harassing or 

creating legal liability, action will be taken under the staff disciplinary procedure. 

 Partners will be suspended from association, supply or service pending an 

investigation. 

 The Gatekeeper may at any time require ‘participants’ to remove social media 

postings that do not support these principals.  

 
Responsibilities 
All ‘participants’ must be clear about their role, their identity and the capacity in which they 
are posting.  
 

At no point should ‘participants’ post anonymously or deceptively or in any way that 

undermines or circumvents the principals outlined in this policy. ‘Participants’ are wholey 

responsible for their words and actions  
 
Line managers are responsible for addressing any concerns and/or questions arising out of 
the use of social media and reporting non-compliance to the Gatekeeper. 
 
Guidance 

‘Participants’ should be able to enjoy the benefits of social networking whilst adopting these 

principals and responsibilities. All material published online may have the potential to be 

available publicly, indefinitely.  

 
General advice 

 Exercise excellent standards befitting of our Faith and post accordingly. 
 Get to know your tool of choice and get the best from it. 

 Understand the settings; particularly privacy and content. 

 If you see something that upsets/offends or concerns you, talk to someone and report 

it necessary.  

 Never comment on anything related to legal matters, litigation or any parties the 

Church or its Partners may be in dispute with. 

 And if you’re not sure; don’t post it! 

 
Social media as an entity is simply a tool for communication. How it is used and what is 
shared and said is what’s important. It’s an opportunity to open conversation, and we all 
know how powerful conversation can be. 
 
Lastly  
Have fun.  
 


